CASE OF HONOR: THE TRIALS OF TUAN PHAM ¢ MARTI MORFITT: LESSONS FROM TH
MAY
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Eco-Alt

Grooming

> > > Hidden behind the
Organic Grooming brand
is the story of an
“Herban Cowboy"
who went look-
ing for greener |
pastures.

Lisa and Luke Vukmer
launched their Herban
Cowboy brand of organic,
vegan bath and shaving
products for men eight
years ago in
Pennsylvania.
They'd already made-it into a national business, wuth ales through
Whole Foods and other retailers, when they moved it to Minneapolis
last year, drawn by what Luke says is the “eco-alt code that this area
embraces without really bragging about it.” (“The first call we ever
got requesting an organic certificate for our products was from the
Wedge Co-op,” Lisa adds.)

With the move came work with local product and package design-
ers to rebrand under the Organic Grooming name. The line of “dusk”-
scented, plant-extract-filled shaving cream, soaps, and other men's
products has just been added to the personal care aisle at Lunds
and Byerly's stores.  —Denise Logeland
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